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Carolina Herrera is a luxury fashion house founded by the Venezuelan-American designer Carolina Herrera in 1981. The brand is renowned 
for its elegant, sophisticated, and timeless designs, particularly its haute couture, ready-to-wear collections, bridal lines, and accessories.

Throughout her career, Carolina Herrera has dressed many high-profile women, including First Ladies like Jacqueline Kennedy Onassis, 
Laura Bush, and Michelle Obama. Her designs are known for exuding luxury and sophistication.

In addition to fashion, the brand has expanded its portfolio to include fragrances, which have been highly successful in the luxury market. 
Some of the brand's best-known fragrances include Carolina Herrera Good Girl, 212, and Chic.

After almost four decades of leading the brand as creative director, Carolina Herrera stepped down from her role in 2018, passing the 
creative reins to designer Wes Gordon, who continues to uphold the legacy of the brand with a modern twist on the classic elegance that 
Herrera is known for.

Carolina Herrera has built an empire that extends far beyond fashion design, contributing to her significant wealth. Her net worth is estimated 
to be in the range of $100 million to $150 million,

Carolina Herrera’s brand is part of the global fashion company Puig, a Spanish company that owns the Carolina Herrera brand. Puig is a 
private, family-owned company, meaning its stocks are not publicly traded.



VERY GOOD GIRL GIRL ELIXIR PERFUME CAMPAIGN /2025

     Good Girl is officially the #1fragrance in the whole wide world for 2024

              Role_ Photographer and director 

https://www.instagram.com/explore/tags/1/






















Limited to just 50 pieces worldwide, this luxurious collector’s edition is a true masterpiece for any Good Girl fan. Each stiletto 
is meticulously crafted in a process that takes up to 18 hours of artisanal work. Adorned with over 1,605 hand-placed crystals 
in sapphire and aquamarine hues, the vamp showcases a unique undulating pattern, while the golden brilliance of the heel 

sparkles with 495 Light Colorado Topaz crystals—making this an exclusive jewel like no other.
DISCOVER

GOOD GIRL SWAROVSKI LIMITED EDITION 

                  Role_ Photographer and director 

https://www.carolinaherrera.com/us/en/editorial/fragrance-good-girl-swarovski-edition




















CAROLINA HERRERA RESORT CAMPAIGN/ 2024

                      Role_ Photographer and director 











WES GORDON_ CAROLINA HERRERA CREATIVE DIRECTOR





















WORLDWIDE EYEWEAR CAMPAIGN 2025                

    Role_ Photographer











CAROLINA HERRERA _ 212 PERFUME CAMPAIGN 

                    Role_ Photographer 















-NY FASHION WEEK SHOW _ FEBRUARY 2025 

- MEXICO CITY RESORT SHOW _ NOVEMBER 2024

- NY FASHION WEEK SHOW_SEPTEMBER 2024

- NY FASHION WEEK SHOW_FEBRUAY 2024

                      Role_ Photographer and director 
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PRINCESS OLYMPIA OF GREECE - SOCIAL CAMPAIGN 



Princess Maria-Olympia is the 
firstborn child of Crown Prince 
Pavlos and Princess Marie-Chantal, 
making her the eldest grandchild of 
the former King Constantine II of 
Greece. As a member of both the 
Greek and Danish royal families, 
she holds royal titles from both 
nations. Her paternal lineage is 
Greek, while her maternal lineage 
is American with ties to royalty 
through her maternal grandmother, 
who is a member of the British royal 
family.



























THE ROW x MODA OPERANDI CAMPAIGN 























GIVENCHY  x MODA OPERANDI CAMPAIGN 











WINTER SUN x RESOR CAMPAIGN 



























PACO RABANNE x MODA OPERANDI _ exclusive campaign













SAINT LAURENT SUNGLASSES  x MODA OPERANDI _ exclusive campaign

































Rent the Runway is a popular American fashion rental company that allows customers to rent 
clothing and accessories for a variety of occasions, such as parties, weddings, or daily wear. 
Founded in 2009 by Jennifer Hyman and Jennifer Fleiss, the company revolutionized the fashion 
industry by offering a more sustainable and affordable alternative to fast fashion.

Rent the Runway allows users to rent high-end designer items, such as dresses, tops, and 
accessories, for a fraction of their retail price. Customers can choose from one-time rentals or 
subscription-based services, where they can access a rotating wardrobe of garments and 
exchange them as often as they like.

The company's model promotes sustainability by encouraging the reuse of clothing, reducing 
waste, and helping users experience luxury fashion without the commitment of purchasing 
expensive items. Rent the Runway also provides services like dry cleaning and delivery, ensuring 
that garments are returned in pristine condition.

Over the years, Rent the Runway has grown to become a key player in the sharing economy, 
with millions of customers and partnerships with top designers. It has expanded its offerings to 
include maternity wear, everyday clothing, and activewear, solidifying its place in the evolving 
fashion rental space.

As of 2024, Rent the Runway's estimated net worth is around $1.1 billion. The company went 
public in 2021 through a merger with a special purpose acquisition company (SPAC), and 
although its valuation fluctuated, it continues to be a prominent player in the fashion rental 
industry.



15th Anniversary Campaign 



































FALL WINTER 2024 CAMPAIGN















Agua by Agua Bendita is a distinguished Colombian fashion label founded in 2018 
by childhood friends Mariana Hinestroza and Catalina Álvarez. The duo's journey 
began in 2003 with the creation of Agua Bendita, a brand celebrated for its vibrant 
swimwear. Their shared passion for fashion and design led them to establish Agua 
by Agua Bendita, focusing on sophisticated, timeless garments that honor their 
cultural heritage. 

The brand's philosophy is deeply rooted in collaboration with local artisans. They 
employ "ABhearts," Colombian women who handcraft each piece, blending 
traditional techniques with contemporary designs. This approach empowers artisans 
to work from home, balancing family life with meaningful work. 

Agua by Agua Bendita collections are characterized by enchanting prints and the 
use of natural fibers, reflecting a commitment to sustainability and cultural 
appreciation. Their designs have garnered international acclaim, with the brand now 
present in over fifty countries worldwide. In the United States, Agua Bendita products 
are available at select retailers, including Nordstrom and Saks Fifth Avenue, Moda 
Operandi, Net a Porter. 



RESORT 2025 CAMPAIGN 
RESORT 2025  LOOKBOOK

















HIGH SUMMER 24 CAMPAIGN 















SPRING SUMMER 24 EDITORIAL 











SPRING SUMMER 24  CAMPAIGN













HIGH SUMMER 23 CAMPAIGN

























Laure Hériard Dubreuil opened The Webster's flagship location in 2009 at 1220 Collins Avenue in South Beach, 

Miami. Originally the Webster Hotel, the 20,000 square-foot Art Deco building was built in 1939 by architect 

Henry Hohauser. Hériard Dubreuil, who grew up in Paris and worked as a top merchandiser for Balenciaga and 

Yves Saint Laurent before founding The Webster, kept the name but reimagined the three-story interior as a 

women's and men's multi-brand luxury retailer designed with vibrant intimacy to resemble a residential space. 

"The idea was a place where you can feel very comfortable," says Hériard Dubreuil of The Webster's concept. 

"It's a place to spend time. You arrive, you take off your shoes, you're at someone's house, or you're in your 

gigantic closet, and you can try everything." Rather than organize the store according to brand, Heriard Dubreuil 

merchandised it as if it were a personal wardrobe, mixing big brands with the emerging, arranging everything 

intuitively by mood, which was revolutionary at the time. Her instinctive, warm touch lured an impressive brand 

matrix, including Balenciaga, Bottega Veneta, Chanel, Celine, Saint Laurent, and loyal customers. 

Since the South Beach flagship opened, The Webster has expanded to ten additional flagship locations in Bal 

Harbour, Houston, Costa Mesa, New York City, Los Angeles, Montecito at the Rosewood Miramar Beach, 

Toronto, Palm Springs, New Jersey, and most recently Atlanta. Each store has its own distinctive energy, unified 

by Heriard Dubreuil's uncompromising vision of good energy, good fashion, good fun, and Miami's sunny spirit. 

The retailer has become a destination for exclusive collaborations with brands such as Marine Serre, Bottega 

Veneta, and Canada Goose, and permanent partnerships with David Mallett and Augustinus Bader, who both 

operate studios out of The Webster's SoHo location.

https://thewebster.com/shop/women.html
https://thewebster.com/shop/men.html
https://thewebster.com/our-stores/south-beach
https://thewebster.com/our-stores/bal-harbour
https://thewebster.com/our-stores/bal-harbour
https://thewebster.com/our-stores/houston
https://thewebster.com/our-stores/costa-mesa
https://thewebster.com/our-stores/soho-new-york
https://thewebster.com/shop/los-angeles
https://thewebster.com/our-stores/miramar
https://thewebster.com/our-stores/miramar
https://thewebster.com/our-stores/toronto
https://thewebster.com/shop/palm-springs
https://thewebster.com/shop/store-hackensack
https://thewebster.com/shop/atlanta


SUMMER 24 CAMPAIGN



























SUMMER 23 CAMPAIGN

























Saks Fifth Avenue is a luxury department store chain headquartered in New York City, known for its high-end 
fashion, accessories, beauty products, and home goods. Founded in 1924 by Horace Saks and Bernard Gimbel, it 
is renowned for offering an exclusive and curated shopping experience. Saks Fifth Avenue operates both 
brick-and-mortar stores across major U.S. cities and an online shopping platform, serving affluent customers with 
premium brands.

The company has a history of being at the forefront of fashion retail, providing designer collections, fine jewelry, 
and luxury handbags. Saks Fifth Avenue is also known for its iconic holiday window displays, which have become 
a significant attraction in New York City during the holiday season.

The store is part of Hudson's Bay Company, a Canadian retail group, which has further helped extend its brand 
internationally. Saks Fifth Avenue continues to maintain its position as a leader in the luxury retail market by 
offering exceptional customer service and a curated shopping experience.



FALL WINTERR 24 CAMPAIGN



























STAUD x WRANGLER collaboration SUMMER 24
























